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Employers across the country have created stronger, more effective retirement plans 
using these features:

Plan sponsors know that they need to do more for participants. In a recent survey, 85 percent of plan 
sponsors agreed that “we need to spend more time helping participants plan their retirement incomes.”2

More and more plan sponsors are discovering the power of plan design in achieving that goal. 91 percent of 
participants stay in when automatically enrolled. 88 percent of employees participate in an automatic 
escalation program when it’s a default feature—only 12 percent opt out. But when they have to sign up on 
their own, just 6 percent participate.3
Among plan sponsors who currently offer automatic enrollment, 89 percent say it has been somewhat or very 
successful in improving the retirement readiness of their participants. And 78 percent of plan sponsors who 
currently offer automatic enrollment had a positive or neutral reaction when they implemented the feature.2

A GROWING-AND HIGHLY SUCCESSFUL-TREND 

Your company puts a lot of time and money into its retirement plan. And your participants count on the plan 
to help them achieve their goals for the future. The longer you wait to take action, the harder it is on your 
people and your organization.
Getting started is easy. Your financial professional can help you take the first steps, which may include:
• Calculation of the plan-level replacement ratio to determine the current state of the plan.
• New plan design features and opportunities.
• A unique participant communication strategy.
Two-thirds expect their financial professional to be aggressive in promoting outcomes-focused retirement 
income planning. And, 76 percent are open to consulting with a financial professional on plan design to 
improve participant outcomes.2

DON’T WAIT 

1 Plansponsor.com, November 2013, “A Successful Retirement Plan Promotes Corporate Profitability.”
2 Brightwork Partners’ Supporting Retirement Savings Survey, September 2013
3 The Principal Financial Group. Data based on a combination of 42,806 participants opting out of Automatic Enrollment or Automatic Increase as of April 25, 2013, 
and 65,662 opting in to Principal Step Ahead Retirement OptionSM as of April 31, 2013.
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